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SEX-ROLE  STEREOTYPES  l^lfELEVISION 


With  a  new  television  season  just  around  the  corner,  it  is  time 
for  a  look  at  television  and  gender  equity.  During  the  1950s  and 
1960s,  television  portrayed  male  and  female  stereotypes.  Women 
were  often  absent  from  television,  or  were  shadowy  characters 
(Bonanza,  The  Fugitive).  The  few  women  that  had  some  presence 
were  usually  presented  as  homemakers  and  mothers  -  June  Cleaver, 
Donna  Reed,  or  as  the  good  girl/bad  gir!  Mary  Ann  and  Ginger 
(Gilligan's  Island).  Men,  on  the  other  hand,  knew  it  all  (e.g.  Father 
Knows  Best). 

Television  today  continues  to  propagate  sex-role  stereo- 
types. The  overall  image  of  women  seen  on  television  is  a  negative 
one.  Women  are  beautiful  and  passive  or  rich  and  aggressive 
(bitchy).  The  "dumb  blonde"  image  has  not  vanished  from  sitcoms, 
even  Murphy  Brown'sassertiveness  is  balanced  by  Corky  Sherwood 
Forest.  Mothers  have  become  the  "missing  link".  The  majority  of 
sitcoms  feature  a  single  dad  (or  several  dads)  raising  their  children 
because  their  wife  has  "abandoned"  her  family.  Sympathy  for  these 
"neglected"  fathers  abounds.  Another  negative  stereotype  that  has 
recently  taken  over  the  "made  for  TV  movie  category"  are  the 
women  that  kill.  Women  have  been  portrayed  as  hostile  killers  who 
are  ruled  by  emotions.  Yet,  for  every  woman  who  is  a  perpetrator 
of  violence  on  TV,  twice  as  many  women  are  victims. 

Men  are  also  stereotyped  with  a  restricted  range  of  "manly" 
characteristics  -  brave,  adventurous,  rational,  and  independent 
thinkers  who  can  take  the  initiative.  Men  are  rarely  allowed  to  have 
nontraditional  male  characteristics.  Male  television  characters 
rarely  show  any  emotions  such  as  fear,  hurt,  confusion  or  despair. 
The  few  men  that  are  emotional  usually  become  the  basis  for  humor 
or  create  difficulties  for  other  characters. 

Children's  television  programs  are  no  better  than  those  for 
adults.  Children's  programs  are  designed  for  boys,  not  girls, 
because  boys  will  not  watch  programs  made  for  girls.  The  focus  on 
body  image  especially  for  females  is  prevalent  even  in  children's 
programming.  This  should  be  a  major  concern  of  our  society  in 
which  healthy,  active  girls  in  the  second,  third  and  fourth  grades  are 
dieting  and  starving  themselves  because  they  are  "too  fat". 

We  must  all  become  educated  television  watchers.  We  need 
to  examine  the  presentation  of  both  female  and  male  characters. 
How  do  they  make  us  feel?  How  do  they  characterize  our  ideas 
about  masculinity  and  femininity?  Do  they  lack  the  diversity^ that 
real  people  exhibit? 
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The  following  discussion  questions  can  be  used  in  school,  at 
home,  and  for  group  discussion  of  the  way  men  and  women  are 
portrayed  on  TV. 

1 .  How  many  of  your  favorite  shows  feature  men  as  the  principal 
character,  the  center  of  the  plot  or  the  action?  What  message  does 
this  suggest  about  the  importance  of  men  in  our  society  relative  to 
women  and  children? 

2.  List  some  of  the  roles  men  play  on  TV?  How  do  they  compare 
to  their  roles  in  the  "real"  world?  How  do  they  influence  your 
expectations  of  how  men  actually  behave? 

3.  How  are  the  characteristics  displayed  by  men  on  TV  compa- 
rable to  those  of  the  men  in  your  own  life?  How  do  they  differ? 

4.  List  the  various  ways  men  are  shown  on  TV  in  relationship  to 
other  men,  such  as  controlling/sharing,  caring/abusive,  fighting/ 
friendly,  etc. 

5.  How  many  of  your  favorite  TV  shows  feature  women  as  the 
principal  character  and  the  prime  mover  of  the  plot  or  action?  What 
does  this  tell  you  about  the  relative  importance  of  men  and  women 
in  our  society? 

6.  How  do  the  bahavior  and  characteristics  of  media  women 
compare  to  the  women  in  your  life?  How  do  they  differ? 

7.  Are  women  portrayed  differently  in  different  genres  of  film 
(comedies,  drama,  adventure  movies)?  In  various  types  of  TV 
programming?  In  advertising? 

8.  If  you  could  write  your  own  TV  story  about  a  woman,  what 
would  your  central  character  be  like?  What  would  she  do?  Do  you 
see  media  portraits  like  that  now? 

9.  Recall  the  female  lead  from  a  film  or  TV  show  you  saw 
recently.  Did  your  knowledge  of  what  she  was  like  expand  as  the 
movie  or  program  progressed?  How  would  you  change  the  story  to 
find  out  more  about  her  personal  life? 

[These  questions  were  developed  by  the  Center  for  Media  and 
Values,  1962  South  Shenandoah,  Los  Angeles,  CA  90034,  (213) 
559-2944.]    .  «,    »  2 

Sr    H  r  !  e  ■  -  .  V 


BOOK  REVIEW 

The  War  Against  Women  by 
Marilyn  French  (Summit 
Books,  1992)  explains  how 
our  culture,  values  and  ideol- 
ogy perpetuate  a  war  against 
women.  French's  documen- 
tation of  the  oppression  of 
women  examines  both  indus- 
trial and  developing  societies, 
as  well  as,  international  politi- 
cal systems  and  religious 


controls.  This  well  researched 
book  is  interesting  and  infor- 
mative reading.  The  four  sec- 
tions of  her  book  focus  on: 
Systemic  Discrimination 
Against  Women,  Institutional 
Wars  Against  Women,  The 
Cultural  War  Against  Women 
and  Men's  Personal  War 
Against  Women. 


NEW  COLUMN 

LOCAL  NEWS 
AND  INNOVATIVE  PRO  TECTS 

During  Program  Year  1993,  the  Libby  County  Campus  of 
Flathead  Valley  Community  College  will  use  Perkins  Gender  Equity 
Funds  to  provide  female  students  who  are  enrolled  in  traditional  voca- 
tional technical  programs  with  classes  in  Introductory  Soils,  Botany/ 
Taxonomy,  and  Forest  Navigation/Map  Reading.  The  knowledge  and 
skills  gained  in  these  classes  will  increase  the  participants  opportunities 
for  employment  in  Lincoln  County ,  or  to  further  pursue  natural-resources 
training  at  the  post-secondary  level.  In  addition  to  providing  classes,  a 
tutor  will  be  available  to  assist  these  students  (who  have  little  or  no 
previous  experience)  with  their  science  labs. 


Another  project  funded  by  Perkins  Gender  Equity  funds  for 
Program  Year  1993,  is  a  "Crossover"  project  between  the  Billings 
YWCAWomen'sCenterand  the  Billings  Vocational-Technical  Center. 
Fifty  displaced  homemakers  and  single  parents  will  participate  in  this 
project.  The  Women's  Center  will  provide  training  in  gender  equity 
issues,  sexual  harassment,  assertivenessjobassimilation/retention  skills 
and  classes  in  self-employment  and  career  exploration  with  a  focus  on 
non-traditional  issues.  A  two  day  seminar  to  examine  nontraditional 
careers  facilitated  by  the  Women's  Center  will  be  coordinated  with  the 
Vo-Tech.  The  seminar  will  include  presentations  and  discussions  by 
Vo-Tech  graduates  and  employer  representatives.  In  addition  to  a 
Vo-Tech  tour,  topics  of  discussion  will  include:  general  field  informa- 
tion, job  outlook,  assimilation  into  the  field  as  a  nontraditional  employee 
and  career  retention  strategies.  A  one  week  intensive  "hands-on" 
training,  in  four  vocational  areas,  will  be  provided  by  the  Vo-Tech 
instructional  staff.  This  will  allow  women  to  experience  nontraditional 
training  in  a  safe,  non-threatening  environment. 


LOCAL  EQUITY 
NETWORKS 

For  all  of  you  who  are  interested  in  encouraging 
equity  in  your  community  watch  for  the  Local  Equity  Net- 
works (LEN).  These  LENs  (formerly  Regional  Equity  Net- 
works) will  be  organized  across  the  state  during  the  next  year. 
Detailed  information  will  be  available  at  Gender  Equity 
Trainings  this  fall  or  from  the  Gender  Equity  Coordinator. 
Participation  in  your  LEN  can  be  adjusted  to  your  interest  and 
time.  Please  think  about  getting  involved!  Each  individual 
makes  a  difference  in  our  achieving  gender  equity  in  Montana! 


Media  Resources  from  the 
Gender  Equity  Office 

Videos:       Still  Killing  Us  Softly  -  Discusses 

advertising's  portrayal  of  women  as 
sexual  images,  and  victims  of  violence. 
40  minute  film  with  narration  and  ex- 
cellent examples. 

Stale  Roles  and  Tight  Buns  -  Uses  com- 
monly available  examples  of  magazine 
advertising  to  examine  the  messages  boys 
and  men  receive  from  the  larger  culture 
on  how  to  be  a  man.  Re-emphasizes  that 
equity  is  not  only  for  girls.  Approxi- 
mately 30  minutes. 

Curriculum:  Media  and  Values  -  Gender  Issues  in  the 
Media. 


FOR  STRONG  WOMEN 

A  strong  woman  is  determined 
to  do  something  others  are  determined 
not  be  done.  She  is  pushing  up  on  the  bottom 

of  a  lead  coffin  lid.  She  is  trying  to  raise 
a  manhole  cover  with  her  head,  she  is  trying 

to  butt  her  way  through  a  steel  wall. 
Her  head  hurts.  People  waiting  for  the  hole 
to  be  made,  say,  hurry,  you're  so  strong. 

from  "For  strong  women" 

by  Marge  Piercy 


r  ^ 

To  finally  recognize  our  own  invisibility  is  to  finally  be  on  the 
path  toward  visibility."  Mitsuyc  Yamada 
^  ^4 


Notes  from 


Gender  Equity  Program... 

Written  by  Pat  Callbeck  Harper,  Gender  Equity  Specialist,  OPI 
NANCY  KEENAN,  SUPERINTENDENT 


FIRST  NATIONAL  EXPANDING  YOUR  HORIZONS  CONFERENCE 


The  following  is  the  report  from  15  Montana  EYH  planners  who 
traveled  to  Oakland  for  a  recent  EYH  Conference... 

This  was  the  first  national  conference  of  its  kind  held  since  the 
creation  of  the  Expanding  Your  Horizons  (EYH)  program  in  1974. 
It  brought  together  over  200  participants  from  33  states  and  Canada. 
The  Math/Science  Network,  a  non-profit  organization  located  in 
Oakland,  California,  is  the 


This  year  marks  the  10th  anniversary  of  the  Montana  EYH  pro- 
gram. A  special  priority  of  Montana  EYH  events  is  to  increase  the 
participation  of  racial/ethnic  minority  students  across  the  state. 
Sites  that  have  held  EYH  conferences  include  Billings,  Bozeman, 
Butte,  Dillon,  Glasgow,  Glendive,  Great  Falls,  Havre,  Helena, 
Kalispcll,  Lewistown,  Miles  City,  and  Missoula.  There  were  15 
Montanans  attending  the  conference  in  Oakland  -  one  of  the  larger 

delegations  -  at  least  one  from 


parent  of  the  EYH  program 
and  was  the  primary  sponsor 
of  the  conference.  The  major 
goal  of  the  Math/Science  Net- 
work is  to  increase  the  partici- 
pation, retention  and  ad- 
vancement of  girls  and  women 
in  mathematics,  science  and 
technology,  and  is  done  pri- 
marily through  local  EYH  career  conferences  that  take  place  all 
^>ver  the  country  (115  sites  in  28  states)  each  year  for  young  women. 
These  conferences  expose  students  to  hands-on  workshops  and/or 
career  panels  conducted  by  successful  women  in  non-traditional 
careers. 

Montana  is  one  of  the  more  successful  states  with  1 1  active  EYH 
sites  this  year  -  more  active  sites  per-capita  than  any  other  state. 


For  more  information  about 
EYH  conferences  in  your  area,  contact 
Office  of  Public  Instruction,  Pat  Callbeck  Harper, 
State  Capitol,  Helena,  MT  59620, 
phone:  444-1952,  -2410. 


each  active  site. 

As  attendees  of  the  Oakland 
conference,  we  came  away 
with  some  wonderful  experi- 
ences, and  great  ideas.  We 
would  be  laughing  hilariously 
with  a  person  sitting  beside  us 
and  later  find  out  she  was  a 
nuclear  scientist  or  a  genetics  engineer.  The  workshops  -  most  of 
the  time  -  were  unstructured  and  turned  into  brainstorming  sessions 
in  which  everyone  participated  and  a  tremendous  amount  of  infor- 
mation was  exchanged.  One  critical  concern  was  the  lack  of 
minority  representation  at  the  conference.  This  was  discussed  to 
some  extent  and  the  fact  that  minority  presenters  at  local  EYH 
conferences  are  essential  if  minority  students  are  targeted  for 
attendance.  (By  Pat  Reichert,  Pat  Corry, and  Edith  Roos  of  Helena) 


TRAINING  FOR  NEW  SEXUAL  HARASSMENT  TRAINERS 


OPI's  Gender  Equity  Office  and  the  Equity  Office  of  Higher 
Education  are  planning  a  three-day  intensive  "training  of  trainers" 
for  Friday-Sunday,  October  23-25.  The  event  will  train  individuals 
who  are  willing  to  provide  training  on  request  to  districts  or 
educational  organizations  in  their  area  (up  to  3  events  a  year)  with 
a  co-trainer  of  the  opposite  gender.  Travel  expenses  would  be  paid 
by  OPI  Gender  Equity  funds,  and  an  honorarium  and  workshop 
expenses  would  be  covered  by  me  requesting  district. 

The  training  event  will  probably  be  held  in  Helena  because  of  the 
location  of  several  legal  counsel  who  will  be  active  in  the  training, 
including  the  Montana  Human  Rights  Commission  and  the  Attorney 
General's  Office. 

^^he  demand  for  sexual  harassment  prevention  training  by  districts, 
trustees,  and  educational  agencies  has  literally  "exploded"  at  the 
Gender  Equity  Office  at  OPI.  In  order  to  fill  more  requests  each 
year  in  this  critical  issue,  we  are  hoping  to  establish  regional  teams 
of  a  female  and  a  male  educator/administrator  who  can  serve 


neighboring  areas.  This  is  especially  critical  after  the  U.S .  Supreme 
Court  ruling  allowing  individuals  to  sue  school  districts  for  per- 
sonal damages  for  intentional  sex  discrimination  under  Title  IX 
(and  the  amount  of  damages  allowable  is  UNLIMITED!). 

If  you  arc  interested  in  applying  to  be  one  of  the  participants  at  this 
training,  please  contact  Pat  Callbeck  Harper  as  soon  as  possible  for 
an  application.  If  you  know  of  individuals,  male  and  female,  who 
would  be  good  at  this  sensitiveandcritical  training  please  encourage 
them  to  contact  Pat  as  well.  Recommended  qualifications  include 
previous  equity  training  (e.g.,  TES  A,  GES  A,  or  POWER  TEACH- 
ING), counseling  or  social  work  experience,  EEO  training  or 
expertise,  or  civil  rights  training/education.  Above  all,  applicants 
need  to  be  able  to  deal  with  adults  and  students  in  a  positive  way 
with  controversial,  sensitive,  and  potentially  volatile  issues  of 
behavior  and  policy.  Trainers  will  be  expected  to  provide  work- 
shops for  adults  as  well  as  students  using  curriculum  provided  by 
OPI.  For  more  information,  call  444-1952  or  -2410. 


MESSAGES,  MYTH  AND  THE  MEDIA 


"Money  talks,  but  does  it  tell  the  truth?"  This  anonymous 
quote  has  real  relevance  for  educators  concerned  about 
the  self-esteem  and  self-concept  of  our  students.  The 
most  powerful  educational  force  in  the  United  States 
today  is  not  the  school,  BUT  THE  MEDIA.  And 
unfortunately  the  messages  conveyed  through  the  media 
are  commercially  driven. 

Many  years  ago,  Dr.  Jean  Kilbourne's  blockbuster  re- 
search on  women  and  men  in  advertising  shook  us  out  of 
our  "psychic  numbing"  to  bias  and  stereotype  in  the 
media.  Her  video  "Still  Killing  Us  Softly"  (available 
from  OPI)  is  one  of  the  most  popular  equity  resources  in 
our  state  AV  Library,  stirring  discussion  in  women,  men 
and  youth  alike.  "Still"  is  filled  with  statements  like 
these  from  Dr.  Kilbourne,  "Women  are  dismembered  in 
commercials,  their  bodies  separated  into  parts  in  need  of 
change  or  improvement." 

There  is  a  personal  and  corporate  impact  of  media 
message  and  myth  on  our  students  and  ourselves.  As 
educators  we  must  take  advantage  of  the  "expertise"  that 
all  age  groups  have  in  media  messages.  This  means 
using  the  media  as  the  focus  of  curriculum  work  in 
identifying  bias  and  stereotype,  analyzing  their  effects 
on  individuals  and  society,  and  strategizing  ways  to 
neutralize  bias  with  positive,  alternative  images.  THIS 
IS  A  MAJOR  EDUCATIONAL  EQUITY  OPPOR- 
TUNITY. 


They  publish  a  quarterly  magazine  called  "Media^^ 
&  Values,"  and  a  curriculum  for  teens  called"Redesigning^^ 
Women — Men.  Myth  and  Media."  It  is  a  real  eye-opener 
to  the  limited,  stereotypical  roles  for  men  and  women 
portrayed  in  the  media,  including  prime-time,  news 
broadcasts,  and  features. 

A  recent  curriculum  publication,  "Parentin  g  in  a  TV  A ge: 
A  Media  Literacy  Workshop  Kit  on  Children  and  Televi- 
sion" is  an  outstanding  resource  for  classroom,  parent/ 
student/teacher  groups,  and  special  retreats.  It  includes 
important  strategies  for  parents  in  TV  management,  key 
ideas  to  teach  kids  about  TV,  and  tips  for  kids  on  "how 
to  be  a  smart  TV  watcher." 

These  resources  are  filled  with  exercises,  handouts,  and 
analyses  for  use  in  your  classroom.  TV  Watching 
diaries  are  also  included.  When  your  students  return 
from  a  summer  of  watching  "the  tube"  be  sure  to  equip 
them  with  the  skills  necessary  to  "unpack"  the  messages 
they've  been  receiving  about  who  they  are,  what  they 
are  capable  of,  and  what  they  need  to  do  to  be  accepted, 
popular,  or  successful.  JOIN  MEDIA&VALUES  today.  41 

(All  of  these  resources  and  several  years  of  their  quar- 
terly magazines  are  available  for  your  review  from  the 
Gender  Equity  Resource  Library.  Call  444-1952  or 
444-2410.) 


EXERCISES  ON  THE  MEDIA  AND  GENDER  EQUITY 

To  increase  your  students'  awareness  of  media  biases  and  stereotypes  try  to  use  some  of  these  exercises  in  your  classroom. 


1 .  Have  students  look  through  magazines  and  journals 
(sports,  fashion,  news,  etc.)  to  locate  ads  that  are  stereotypical  or 
sexist.  Then  have  students  discuss  or  write  papers  about  these  ads 
(analytical,  oral  and  written  communication  skills). 

2.  Each  student  chooses  a  company  which  is  sponsoring 
a  stereotypical/sexist  ad.  Students  then  write  letters  to  corporate 
headquarters  about  their  concerns.  (Writing  skills,  advocacy  and 
political  process). 

3.  Have  students  choose  one  night,  or  one  show,  and 
analyze  male  and  female  characters  in  oral  or  written  report  to  class 
(communication  and  analytical  skills). 


4.  Encourage  students  to  write  and  perform  their  own 
commercial  or  television  show.  Let  other  students  critique  it  for 
absence  or  presence  of  stereotyping  or  sexism.  (Creativity  and 
communication  skills). 

5.  Art  or  Graphic  Art  students  could  design 
non-stereotypical/non-sexist  advertisements  for  products  currendy 
on  the  market.  (Art,  communication  skills). 

These  are  just  a  few  ideas  to  incorporate  analysis  of 
stereotyping  and  sexism  in  the  media  into  current  curriculum. 


GENDER  EQUITY  AWARENESS 


1 .  What  sex  is  Cookie  Monster  on  Sesame  Street? 

2.  Name  one  product  advertised  in  a  very  masculine  manner? 

3.  Name  one  woman  on  TV  who  is  portrayed  as  a  "typical 
female." 

4.  List  one  song  title  that  represents  a  gender  bias. 

5.  What  comic  strip  character  is  the  "typical"  male  or  female? 

6.  Name  one  woman  in  history  who  broke  the  stereotype  expected 
of  a  female. 

7.  Why  are  cats  usually  referred  to  as  "she"  and  dogs  as  "he"? 

8.  What  product  might  not  be  purchased  because  the  adverdsing 
is  sexist? 

9.  How  are  X-rated  movies  usually  titled? 

10.  Name  one  famous  man  who  contributed  to  equal  opportuniues 
for  women. 

11.  Name  five  pieces  of  clothing  that  are  uni-sex  this  year. 


QUIZ 


12.  List  one  reason  why  girls  in  high  school  should  not  play 
strenuous  sports? 

13.  Give  one  example  of  a  situation  where  men  and  women  are 
usually  treated  differently  because  of  gender. 

14.  What  career  would  you  hesitate  to  recommend  to  females 
because  of  gender  bias? 

1 5 .  What  career  would  you  hesitate  to  recommend  to  males  because 
of  gender  bias? 

16.  What  fairy  tale  emphasizes  gender  bias? 

17.  Name  one  magazine  that  is  considered  sexist. 

19.  List  one  "female"  and  one  "male"  job. 

20.  What  does  "era  of  equality"  mean  to  you?  What  would  your 
friends  say  it  means  to  them?  What  has  been  your  experience 
of  efforts  for  equality? 


(Adapted  from  Slater,  1978) 


CALENDAR 

Power  Teaching  Workshop  -  August  3  - 10 

(for  more  information  call  Pat  Callbeck  Harper  (444- 1 952) 

Gender  Equity  Training  for  those  interested  in  becoming 
trainers  October  2  and  3  in  Helena. 

Tentative  Gender  Equity/Tide  IX  Workshop  Locations  for 
Fall  1992 


Bozeman 

Livingston 

Kali  spell 

Libby 

Missoula 

Superior 

Butte 

Dillon 

Great  Falls 

Shelby 

Lewistown 

Harlowton 

Havre 

Ft.  Belknap 

Miles  City 

Baker 

Billings 

Lodge  Grass 

Wolfpoint 

Sidney 

Helena 

ALERT 


The  new  address  for  the  Gender  Equity 
Coordinator  and  Partnership  in  Equity  is 
2500  Broadway,  Helena,  MT,  59620. 

PLEASE  contact  us  if  you  are  receiving 
duplicate  copies  of  the  newsletter,  or  know 
of  any  address  or  name  changes.  This  will 
allow  us  to  continue  to  be  a  free  publica- 
tion! THANKS! 


Jane  A.  Karas 

Gender  Equity  Coordinator 

Office  of  the  Commissioner  of  Higher  Education 

2500  Broadway 

Helena,  Montana  59620-2602 

(406)  444-0317 


